Flanders believes in local campaigns

The Belgians get on their bikes through ‘sensitisation’
Waste of money. That is roughly the conclusion of the evaluations conducted in the 1980s and ‘90s into public campaigns in the Netherlands aimed at reducing car use. Today, a campaign with a slogan like ‘the car can easily manage a day without you’ is almost unthinkable. The motto is now: (car) mobility is allowed. How different is the ‘mobility style’ in our southern neighbours. Anyone browsing the Internet will soon find various campaigns aimed at encouraging (in Flanders they use the term ‘sensitising’) people to leave the car at home more often. These are almost all ‘framework campaigns’ (see boxes for the three main ones) intended for local application. The question is: are they applied in practice, what are the results and how can we learn from them in the Netherlands? 
In Flanders, mobility campaigns are supported by the Flemish mobility covenant policy. This is the case for example with Module 15: Ondersteuning van flankerende maatregelen [Supporting flanking measures]. Tim Asperges, until recently working for Langzaam Verkeer (Slow Traffic) in Leuven and now at the Institute for Mobility (IMOB) of the Limburg University Centre (LUC): “By implementing this campaign, Flanders is encouraging municipalities to take non-infrastructural measures which sensitise citizens to sustainable mobility behaviour, while creating commitment from interested parties. The assumption is that flanking measures can increase the effect of hard infrastructural measures in the framework of a sustainable mobility policy. Through Module 15, a municipality can be awarded a subsidy for such measures, as long as it has a mobility plan and the proposed measure fits into the planned policy.”

In order to inspire municipalities, Flanders has published the brochure Voorbeeldenbrochure Duurzame Mobiliteit [Examples of Sustainable Mobility], describing ‘mobility-friendly activities and projects’ and containing practical examples of various kinds of flanking measures in:

• increasing public involvement by policy information, often in the form of folders (Mol, Ghent, Hasselt)

• increasing public involvement by route information (Genk, Hasselt)

• promotion (Ghent, Oostende and Gentbrugge)

• sensitisation/campaigns: Geel– Veilig en Milieuvriendelijk naar School; Vosselaar – Fietspoolen; Hasselt –
Met Belgerinkel naar de Winkel; Hasselt – Samen Anders Mobiel;

• collaborative agreements with schools and companies (Bilzen, Geel).

The Safe and Environmentally Friendly way to School

Since 2000, Mobiel 21 (formerly: Langzaam Verkeer) has organised the school saving campaign Veilig en Milieuvriendelijk naar School [The safe and environmentally friendly way to school]. The aim of the campaign is to encourage both environmentally friendly and safe journeys to school. To this end, the participating schools are offered a recruitment package: a game, educational material and free support in setting up all kinds of projects, such as a school transport plan (together with the municipality), cycling pools (children cycle to school with a supervisor) and a school saving campaign (car-free school days) etc. In 2005, over 400 schools registered. In 2004 a total of 60,000 pupils and 40,000 parents were involved in a campaign which aimed at them leaving the car at home as much as possible for a week. Prior to the campaign, the number of environmentally friendly journeys was 58%. During the campaign week in May, this rose to 77%. The campaign (measurement in June) also saw a high non-car percentage: 70%.

More information: www.milieuvriendelijknaarschool.be
Taking the Bike Shopping

Since 2002, the Unie van Zelfstandige Ondernemers (Union of Self-Employed Persons) and the Bond Beter Leefmilieu (Better Living Environment Association) have been organising the campaign Met Belgerinkel naar de Winkel (Take the bike shopping). The aim of the campaign is to encourage customers to take their bikes shopping and maintain them well. Participating parties are retailers, bicycle shops and the municipality. The underlying philosophy is that cycling is good for customers’ health, the bicycle retail business, shop accessibility and the living environment in the municipality. The campaign always starts during the Week van de Zachte Weggebruiker (The Week of the Soft Road User) in May and lasts until the summer holiday. The participating retailers issue a stamp to customers who have cycled to the shop. With every full savings card, the customer could win a prize. He/she can also have a free bicycle service and send suggestions for improving bicycle facilities on a form to the municipality. In 2002, 43 municipalities were involved, rising to 130 in 2004, including a total of 12,500 retailers. Together the participating retailers cycled 4,700,000 kilometres.

More information: www.belgerinkel.be
The Week of the Soft Road User

Since 1996, in collaboration with the Flemish government, the Koepel voor Milieu and Mobiliteit, a group of organisations promoting the Environment and Mobility, has organised an annual Week of the Soft Road User every May. The theme of this week is to promote cycling and walking as an important contribution to solving numerous mobility problems. It is a campaign to raise awareness, emphasising that governments, social organisations, companies and institutions as well as individual citizens are responsible for and can contribute to safety and sustainable traffic systems. A wide range of local activities are initiated, focusing on walking, cycling, public transport and responsible car use. In recent years, the week has also launched the annual national campaigns, which have their own application at local level, such as Veilig en Milieuvriendelijk naar School and With Belgerinkel naar de Winkel.
More information: www.komimo.be
Disappointed

Tim Asperges is disappointed with the number of municipalities which have used Module 15 so far. Moreover, those that do use it are often the same pioneering municipalities which submit a project every year. He is very dissatisfied with the amount of knowledge emerging from the projects about the effects, despite the fact that the subsidy conditions require an evaluation report. “The lack of effect data gives me cause for concern. Particularly in the light of the developments in the Netherlands, where the ‘soft’, non-infrastructural measures are not being implemented due to lack of evidence.”

However Asperges continues to have faith in the usefulness and need for sensitisation in order to achieve more sustainable mobility in Flemish municipalities. “In Flanders, it will still be necessary in the near future to create a certain degree of awareness among citizens, companies, schools and other institutions about the individual and social advantages of cycling, in particular. This may be less urgent in the Netherlands, where people are more familiar with those advantages and cycling is more popular. But in the Netherlands too, the promotion or perpetuation of a positive bicycle climate – not just in terms of provisions on the street but also in the attitude of the population and social organisations – must be an ongoing concern of municipalities. I think that the framework campaigns implemented in Flanders which could be widely applied at municipal level with the involvement of numerous local organisations could be valuable in the Netherlands too. I understand that the Dutch municipalities are worried about telling their residents that they ought to cycle more, and I understand that this is not something that citizens are waiting to hear. But that is something very different than starting and supporting small-scale, positive campaigns at school and district level. Informing citizens about the bicycle provisions in the municipality and having the municipality explain and communicate the message that they want to be a real bicycle town. Because that is why we organise these sensitisation campaigns: positively contributing to the ‘soft’ bicycle climate has a definite impact on improvements in the ‘hard’ bicycle climate and both have a certain permanent effect on bicycle use, with all the associated social advantages. The task of wider application is to make that effect more visible.”
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